Why You Should Still Apply: The Truth About Online Job Competition

Every job seeker has felt that moment of hesitation: “Why should I even apply?
Hundreds of people are submitting their résumés. Mine will just get buried.” It’s a myth
that stops countless qualified candidates from ever giving themselves a chance. But
here’s the truth—one that should motivate you to keep going with confidence.

Yes, many online job postings receive anywhere from 200 to 300 applications. That
number can feel overwhelming at first glance. But that statistic focuses entirely on
quantity, not quality. And when it comes to hiring, quality is what truly matters.

Our research over the years has shown something surprising and incredibly
encouraging: only about 15% of submitted résumés are from candidates who are
actually qualified based on the job description. That means the vast majority of
applicants are not strong contenders. They may lack the required experience, fail to
tailor their résumé, or simply submit a generic application that doesn’t align with the
role.

So instead of imagining yourself buried under a mountain of competition, picture this
instead: you’re competing within a much smaller, more realistic pool of qualified
candidates. And with the right strategy, you can position yourself in the top tier of that

group.
Quality Beats Quantity Every Time

The key to rising above the noise is not luck—it’s intention. Your résumé and cover
letter must be crafted with precision, clarity, and alignment to the job description.
This is where most applicants fall short, and where you can stand out.

Two elements matter most:
1. Specific Keywords

Applicant Tracking Systems (ATS) and hiring managers look for alighment between
your résumeé and the job description. If the posting emphasizes “project coordination,”
“client communication,” or “data analysis,” those exact phrases should appear in your
résumé—naturally and truthfully.

Keywords are not filler. They are signals that you understand the role and possess the
skills required.

2. Relevant Titles



Even if your current or previous job title isn’t identical to the one in the posting, your
responsibilities may be nearly the same. Don’t let a title mismatch cost you an
opportunity.

A powerful technique used by polished, professional job seekers is this:
Current Title (Equivalent to: Job Title in Posting)
For example:

Administrative Coordinator (Equivalent to: Office Manager) Sales Associate
(Equivalent to: Customer Success Representative)

This simple addition immediately communicates to the hiring manager that your
experience aligns with the advertised role—even if your employer used different
terminology. It’s clear, honest, and highly effective.

Mirror the Job Description

Hiring managers want to see evidence that you can perform the duties listed. That
means your résumeé and cover letter should reflect the primary responsibilities,
required skills, and core competencies emphasized in the posting.

If the job description highlights:

e Leading teams
e Managing schedules
¢ Preparing reports
¢ Handling customer inquiries
...then your résumé should showcase your experience doing exactly those things.

This isn’t about copying and pasting. It’s about demonstrating alignment—showing
that you “talk the talk and walk the walk.”

When you do this well, you dramatically increase your chances of being ranked in the
top 15% of applicants—the group that actually gets reviewed, considered, and invited
to interview.

Don’t Let the Numbers Discourage You

The biggest mistake job seekers make is using the volume of applicants as an excuse
not to apply. But remember:

e Most applicants are not qualified.
¢ Many do not tailor their résumé.



e Many submit generic cover letters.
e Many give up before they even try.

You are not “most applicants.”

If you take the time to craft a thoughtful, targeted résumé and cover letter, you
immediately place yourself ahead of the majority.

Give Yourself the Chance You Deserve

Every application is an opportunity—not just to be seen, but to be considered. And
once you’re in the interview, you have the chance to explain your strengths, your
experience, and your value in your own words.

But none of that can happen if you talk yourself out of applying.
So apply boldly. Apply strategically. Apply with confidence.

Mirror the job description. Use the right keywords. Clarify your title. Highlight your
strengths. Present yourself as the qualified professional you are.

Quality over quantity—always.

Your next opportunity might be waiting behind the very application you were hesitant
to submit.
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